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Revenue Sprint Planner
A 30-day printable planner for finding, pitching, closing, and delivering small paid projects.

Use this first
This kit is built for one thing: turning available skills into paid work quickly. Pick one offer, contact real
buyers, follow up, and close small jobs before optimizing anything.

Recommended launch rule: choose a service that can be delivered in 24-72 hours, priced from $150 to
$750, with a clear before/after outcome.

One-page revenue sprint
Step Decision Your answer

1 Who needs money-saving or time-saving help right now?

2 What painful task can you finish fast?

3 What is the smallest paid package?

4 What proof can you show?

5 Where will you find 50 buyers?

6 What is today&apos;s ask?
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Week 1 scorecard
Track actions, not vibes. A small offer usually needs many conversations before the first fast sale.

Metric Mon Tue Wed Thu Fri Sat Sun

New leads

Messages sent

Replies

Calls booked

Proposals sent

Revenue closed $ $ $ $ $ $ $

Monday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Tuesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow
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Top 3 follow-ups Outcome

Wednesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Thursday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Friday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Week 2 scorecard
Track actions, not vibes. A small offer usually needs many conversations before the first fast sale.

Metric Mon Tue Wed Thu Fri Sat Sun

New leads

Messages sent

Replies

Calls booked

Proposals sent

Revenue closed $ $ $ $ $ $ $

Monday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Tuesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow
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Top 3 follow-ups Outcome

Wednesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Thursday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Friday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Week 3 scorecard
Track actions, not vibes. A small offer usually needs many conversations before the first fast sale.

Metric Mon Tue Wed Thu Fri Sat Sun

New leads

Messages sent

Replies

Calls booked

Proposals sent

Revenue closed $ $ $ $ $ $ $

Monday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Tuesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow
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Top 3 follow-ups Outcome

Wednesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Thursday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Friday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Week 4 scorecard
Track actions, not vibes. A small offer usually needs many conversations before the first fast sale.

Metric Mon Tue Wed Thu Fri Sat Sun

New leads

Messages sent

Replies

Calls booked

Proposals sent

Revenue closed $ $ $ $ $ $ $

Monday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Tuesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow
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Top 3 follow-ups Outcome

Wednesday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome

Thursday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome
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Friday sprint sheet
Time Revenue action Target Done

8-9 Warm leads and follow-ups

9-11 Prospecting block

11-12 Offer calls/messages

1-3 Delivery or product work

3-4 Invoices/proposals

4-5 Review, follow-up, schedule tomorrow

Top 3 follow-ups Outcome


